
IAST Political Economy Workshop
Toulouse, June 22-23, 2022

Program
Central European Time

Organisers:
Horacio Larreguy, Alberto Simpser, and Victor Gay

Presentations: Auditorium 5 (level 2) 
Lunches & Coffee Breaks: Cafeteria (ground floor)

June 22nd, Wednesday 

09.00 - 09.30 Breakfast 

SESSION 1 

09.30 - 10.15 Victor Gay, TSE, IAST 
“The Effect of Urbanization on Political Representation in Third-Republic 
France” (joint with Raphael Franck) 

10.15 - 11.00 Summer school student presentations 

11.00 - 11.30 Coffee break 

SESSION 2 

11.30 - 12.50 Summer school student presentations 

12.50 - 14.00 Lunch 

SESSION 3 

14.00 - 14.45 Mounu Prem, Universidad del Rosario, IAST 
“How Do Explosions Shape Voting Behavior?” 

14.45 - 15.30 Imil Nurutdinov, IAST 
“From Christendom to Nation State: How the Decline of External Military 
Threats Led to Secularization in Europe, 1198-1517” 

15.30 - 16.00 Coffee break and goûter 

SESSION 4 

16.00 - 17.20 Summer school student presentations 



IAST Political Economy Workshop
Toulouse, June 22-23, 2022

Program
Central European Time

Organisers:
Horacio Larreguy, Alberto Simpser, and Victor Gay

Presentations: Auditorium 5 (level 2) 
Lunches & Coffee Breaks: Cocktail room A5 (level 2)

June 23rd, Thursday

09.00 - 09.30 Breakfast

SESSION 1

9.30 - 10.30 Summer school student presentations

10.30 - 11.00 Coffee break

11.00 - 12.15 Sophie Hatte, ENS Lyon
Keynote presentation: "Reading Twitter in the Newsroom: Web 2.0 and 
Traditional-Media Reporting of Conflicts"

12.15 - 14.00 Lunch

SESSION 2

14.00 - 14.45 Alberto Simpser, ITAM, IAST
“Social Status Matters: An Experimental Study of Intergroup Contact and 
Tolerant Behavior in a Polarized Society”

14.45 - 15.30 Sebastian Thieme, IAST
“The Call to Political Prayer: Campaign Ads, Backlash, and the Importance 
of Targeting”

15.30 - 16.00 Coffee break and goûter

SESSION 3

16.00 - 16.45 Horacio Larreguy, ITAM, IAST
“Accountability Under Polarization”

16.45 - 17.30 Cameron Shelton, IAST
“The Call to Political Prayer: Campaign Ads, Backlash, and the Importance 
of Targeting”
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